The Organic Game ,Listen to the Nature*
Claim: ,Nature knows what's good”

Migros is Switzerland‘s largest retail company, its largest
supermarket chain and largest employer. To increse the B
popularity of its organic food assortment, Jung von Matt/ e A
Limmat received orders to make an online game.

It was a tricky task, to release within a week a game with pho-

tos, but no shooting. Nevertheless, it got a great success with a
huge positive user respond.

Have a look by yourself:
https://www.youtube.com/
watch?v=-xWO9B_M9Do
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Der Migros Bio-Spiel "Hor auf die Natur”.
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Collaboration in concept, usability,
illustration and screen design:

Werbeschluessel.ch

suwiss graphic design

Nicola Schappi,
werbeschluessel@gmail.com


http://www.werbeschluessel.ch

